
Advertising  
in the Age  
of Mobile



Over the past 11 years, smartphone devices have 

become integral to daily life in America. Transcending its 

original role as a communication device, the smartphone 

is now the ever-present sidekick for everyday tasks like 

checking the weather, planning a route to work, and 

reading the news – not to mention more entertaining 

uses such as streaming music and video, networking on 

social media, and playing games.  
 
But who is the American mobile user? 

The answer: almost everyone.  

With ownership rates surpassing 80%, the revolutionary 

smartphone of the early millennium is now commonplace 

among U.S. consumers. While it comes as no surprise 

that the youngest generations have the highest 

adoption rates, a majority of aging Americans also own 

smartphone devices.

America the Mobile
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Along with mounting prevalence, smartphone devices have 

created a new wave of digital media consumption. 

Second only to television, people in  

the U.S. spend over three hours on  

their smartphones each day.

Time spent on smartphones makes up over half of all 

digital consumption, and the format has quickly overtaken 

desktop and laptop as the primary gateway to digital 

content, accounting for 100% of digital media growth  

since 2014.

U.S. Smartphone Ownership by Generation

86%
Gen X

61%
Boomers

94%
Millennials

94%
Gen Z

Source: comScore MobiLens, U.S., Age 18+, 3 Mo. Avg. Ending Dec 2016 / Dec 2015
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Smartphone users have embraced their increasingly  

tech-integrated lives, turning to a vast marketplace of 

mobile apps to satisfy and optimize everyday moments.  

When on their smartphones,
Americans spend 88% of their time  
inside apps, with the remaining  
12% spent on mobile web. 

There are more than 2.8 million apps (and counting) 

available for smartphone users to download; and while 

engagement metrics coincide largely with demographic 

and regional preferences, commonalities between top apps 

shed light on the ways Americans use their smartphones.

“There’s an App for That”
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“There’s an App for That”
Most Popular Types of  
Smartphone Apps in the U.S.

By Time 
Spent

By Category 
Penetration
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Instant  
Messengers

96%

96%

96%

95%

84%

Source: comScore Mobile Metrix, U.S., Age 18+, June 2017

Source: comScore Media Metrix Multi-Platform & Mobile Metrix, U.S., Total Audience, June 2017
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Serving as the nexus between digital and physical 

worlds, the smartphone has long held the potential to 

deliver hyper-targeted messaging based on a shopper’s 

location. Historic location data sources 

(e.g., a user’s IP address, cell triangulation, 

registered zip code information) have given 

marketers a ballpark estimate of where 

shoppers live, work, and play; but have 

failed to deliver in-the-moment advertising 

with both precision and scale. 

GPS-enabled smartphones now allow marketers to 

locate millions of shoppers with an accuracy of 10 

to 100 meters. With such high-quality data, digital 

activations can effectively reach mobile shoppers 

throughout the entire path to purchase – driving traffic, 

conversion, and retargeting for a full circle strategy. 

Reach Mobile Shoppers On-the-Go

Sources: comScore, “Cross-Platform Future in Focus U.S.”, 2017 | comScore “The 2017 U.S. Mobile 
App Report” | Statista, “Average time spent with major media per day in the United States as of Sept. 
2017 (in minutes)” | Statista, “Number of apps available in leading app stores as of March 2017”
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The ShopperBridge platform scans the mobile ad 

exchange for GPS signals matching store-specific 

coordinates. By purchasing in-app advertising space 

in real-time, ShopperBridge makes it possible to 

reach shoppers while they are in stores, where 70% of 

purchase decisions are made. 

Using GPS 
Signals

Delivering In-App 
Advertising In  

Real-Time

Matching 
Store-Specific 
Coordinates

Location-Based Mobile Advertising

How it Works

7



Solutions for tomorrow’s retail

whatsahead.com

479.845.0140

sales@whatsahead.com


